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K
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2024 AHFA  
Entries Open

AHFA Gala 2024MANE STAGE 2024

Deadline for 
Product Entries

AHFA tickets  
on sale

Products received 
for judging

Deadline for Creative 
+ Business Entries

LIVE AHFA Finalist 
Announcement 

AHFA’s key dates to know:
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PLACEMENTReach / A
udience

120,000

18,000

55,000

65,000

2.7M 2.9M

11,000

page views per year

combined EDM database

print readership

unique users per year

social reach 2023 social impressions 2023

The Journal magazine circulation (AU & UK)

Our audience: salon owners, hairdressers  
and industry representatives

thejournalmag.com

social media

print
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Social m
edia

@thejournalmag

Reach: 2.7 Million 
Impressions Total: 2.9 Million
Average Reach Rate Per Post: 9.3% 
Likes Per Post: Avg 275 / Total 115K
Engagement per post: Ave 190 / 
Total 19.25k

Calculated by taking avg engagement per  
90 day period x number of posts per period

67.5K

155,000 Monthly Video Views
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In the interest of protecting 
the artistic DNA of THE JOURNAL 
magazine, and for the most elevated 
client platform, @thejournalmag will 
no longer accommodate the below 
asset types on the grid:

• Non-creative brand videos – any 
brand videos must have an artistic 
nature ie: brand campaign.

• Product shots of any format
• Sponsored posts not to open  

with visible brand logo
The team is available to collaborate 
with ideas, suggestions, and curation 
of suitable assets to promote the 
above in a unique way that feels 
native to the grid environment.

IG Story: $450 + gst
IG Story + click through: $750 + gst
IG Story Package (3x stories): $1000 + gst
IG Grid Post: $650 + gst
IG Carousel: $1200 + gst  
(3-7 content pieces)
Reels: $600 + gst
Link in Bio (7 days): $1,500 + gst 
Report on your activation: $500 + gst

Live Interview: $4,000 + gst
Hosted by TJM team member of your 
choice using the IG LIVE function for a true 
“we are going live with” interview event:

Inclusions:
– 1 x IG grid post in pre-event lead up 

(week of)
– 3 x IG stories pre-event lead up 
– Saved to the TJM Grid 
– Inclusion in our TJM Weekly EDM  

as an ICYMI with click through to 
the IG grid post

+ I x IG story as an ICYMI

Digital Cover: $9,000 + gst 
This proven concept brings to life the 
‘print power’ of a magazine cover in the 
form of an interactive digital moment. 

Curated from hero images and video 
content, the Digital Cover is designed 
to bring your specified campaign to 
life in a VR-inspired way, inviting the 
browser inside the moment/message 
for true interactivity. The motion cover 
opens a three-piece carousel on  
@thejournalmag, followed by your 
next strongest assets. 

The cover is designed to look and 
feel like THE JOURNAL magazine 
including masthead and client logo. 
Created in-house by our Creative 
Director and design team.

Inclusions:
– 1 x moving digital cover featured 

on @thejournalmag as a grid post 
(designed by MDV)

– 1 x grid post carousel (3 – 5 
images) hero images from shoot

– 1 x grid post: VIDEO asset (strongest 
video asset, BTS/creative)  
(will be housed on the TJM Youtube 
if longer than 1 minute)

– 3 x IG stories to support the cover 
launch including;

 •  Swipe up to TJM.com editorial 
feature talking to campaign 

 •  Swipe up to brand dictated 
website/platform

– 1 x exclusive EDM to TJM database
– 1 x online editorial feature on TJM.com
Note: Each digital cover is designed and laid 
out by TJM Creative Director and does not 
include production. This digital cover activity is 
a great way to amplify any production done in 
partnership with M Division.

Social m
edia rates
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Social M
edia Rates

Pro-Story Coverage:  
$5,500 + gst
Professional Instagram story series 
designed to journey the browser 
through your brand activation, 
launch or event from beginning to 
end. Social storytelling crafted to 
hook the viewer and concluding  
with a call to action. 

At Event:
– 10 x IG stories (Shot via smartphone 

in portrait mode) 

Post Event:
– 1 x grid post or carousel (with 

professional photography 
provided)

– 1 x inclusion in weekly TJM EDM
– 1 x IG story click through to grid post

Upgrade option: $7,000 + gst
All the above PLUS 

– 1 x editorial feature on TJM.com
– 1 x exclusive EDM to TJM database

Notes: Professional audio-capture for interviews utilised  
*Activation subject to concept/conversation  
** Interstate travel and accommodation not included 

Salon Walkthrough:  
$4,000 + gst 
Spotlight your salon account and profile product in 
its natural habitat with a salon walkthrough. Shot on 
smartphone with professional audio capture, THE 
JOURNAL explores an iconic salon space as led by 
the respective founder, discussing everything from 
staff to functionality and brand support. 

Shared on @thejournalmag Instagram and 
supplied to the supporting brand for ongoing use + 
IG story click through.

• Can be produced virtually if 
required

• Involves pre-briefing by MDV and 
brand for key points and USP’s

*Interstate travel and accommodation not included 

Upgrade option:  
$4,500 + gst
Includes all the above + inclusion in weekly  
TJM EDM as an ICYMI with click through to salon 
walk through grid post
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thejournalmag.com:
120,000 Page Views Per Year
65,000 Unique Users Per Year
69,000 Unique Sessions
1 m 03 s Average Session Duration 
1.93 Pages Per Session

Google Analytics  
(last 90 days): 
Session Duration: 1 m 10 s 
Bounce Rate: 77.85% 
Sessions: 17,500

Audience Insights: 
35.15% Australian 27.91% USA 
21.08% Great Britain

EDM:

Audience insights
19k Combined Subscribers
81.5% Australian 6.1% USA
6.7% Other*

Weekly EDM
29.7% Open Rate
3.2% Click Through Rate

Custom EDM
33.5% Open Rate  
2.96% Click Through Rate

Calculated by taking avg engagement  
across 2023 period x number of EDM’s

W
ebsite/D

atabase
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thejournalmag.com:
Leaderboard:  
$3,000 + gst

Creative Leaderboard:  
$4,000 + gst (30 days)

Med Rectangle:  
$2,000 + gst (14 days)

Hero Advertorial:  
$2,000 + gst (30 days) 
$1,000 + gst (14 days)

Site Takeover: $9,000 + gst  
(14 days only, includes: Leaderboard, 
1 x Creative Leaderboard, Hero 
Advertorial + Med Rec)

Editorial Feature + IG Story Swipe up 
to feature: $2,000 + gst 
(Editorial Feature only $1,600 + gst)

+ Please note each Creative 
Leaderboard may be among  
up to four others. Imagery  
and content to be approved  
by M Division

+ Any of the above placement 
bookings will receive an online 
feature plus inclusion in the  
weekly TJM EDM

EDM/Database Rates:
Exclusive EDM Blast:  
$2,500 + gst
Inclusion in our weekly TJM EDM:  
$750 + gst

+ Rate reductions available for 
volume purchases on a case- 
by-case basis.

+ Recommended: IG Story swipe  
up + editorial feature to support 
any EDM activation. 

W
ebsite Rates
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THE  
WORLD’S 
PREMIUM 

TRADE  
TITLE

WHERE HAIR 
FASHION  
MEETS THE 
WORLD 
THE JOURNAL is a place for the 
professional to find confidence, 
creativity and connection with  
like-minded artists and 
entrepreneurs. A community  
linked by the taste and tenacity 
required for a powerful future  
in hair. What defines us?  
A community of individuals on  
the same wavelength connected  
for change - intelligent, iconic  
and invested in the growth of 
themselves, each other and  
the world as one. Credible, 
sophisticated, international.

We are a yearly hair, fashion,  
culture bible sprawling 180 +  
pages of quality print. People, 
products, spaces and places 
that mean something and inspire 
something. From hair art to global 
trends in design, sustainability, 
business and fashion. 

STATS YOU NEED TO KNOW: 

STATS YOU NEED TO KNOW:
Frequency: Annual  
Circulation: 11,000+ 
Readership: 50,000 (pass factor 5) 
ISSUE Price (AUD): AU$34.95

DATES YOU NEED TO KNOW:
Print Deadline: 1st September 
Print Release: Early October

PRINT SPECS:
Single Page: 297mm x 230mm  
+5mm bleed all around

DPS: 297mm x 460mm  
+5mm bleed all around

THE COVER:
By invitation only.
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ISSUE  
01/2024  

‘HOW 
BIZARRE’

In times of political 
uncertainty, terror 
and a tumultuous 
journey ahead, it is 
the arts that unite 
us, empower us and 
ultimately pull us 
through. Creativity 
is the greatest form 
of rebellion, and the 
hair designer an 
unlimited resource.

Salvador Dali sits 
with Tim Walker  
and feasts upon  
a banquet of punk 
subculture.  
Bold, brilliant, 
bonkers. In 2024, 
we’re letting the 
Cheshire Cat out 
of the bag, we’re 
letting loose.  
Free, unharnessed 
craftsmanship. 
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We are now  
accepting  
submissions  
for Issue 1: 2024. 
Sitting on an unseen  
visual masterpiece, 
thought provoking 
editorial or interview 
idea? Photographers, 
writers and all artistic 
curators – we want  
to hear from you. 

SUBMISSION 
GUIDELINES:
VISUAL EDITORIAL:
Up to 8 pages granted to any 
likeminded creative executions.  
To be approved by the  
Creative Director.

THOUGHT PIECES:
We welcome written submissions 
and any ideas that fulfill the below 
content pillars: 

- CULTURE II global trends/
movements, travel, people, places

- INNOVATION II design, science, 
technology, product performance

- PEOPLE II local or international 
artists/spokespeople, experts in the 
fields of art, music, hair, fashion, 
design, business 

- VALUES II sustainability, 
community, connection

EDITORIAL PRODUCTION:
THE JOURNAL is here to explore and 
collaborate across any concepts/
NPD’s/brand activations with our 
regarded creative/production team. 

+ Direction must be developed and 
approved by THE JOURNAL Creative 
Director

+ Please see the “MKIT – Production” 
or enquire directly

– DPS (2 pages): $5,000 + gst
– 6 Page Visual Editorial: $8,000 + gst
–  8 Page Visual Editorial: $10,000 + gst 

(this 8-page spread may include 
2 pages of written and 6 pages of 
visual content) 

For any creative submissions email 
lauren@mdivision.com.au

PLACEMENT

SUB- 
MISSIONS
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AN HOMAGE TO THE LATE VIVIENNE 
WESTWOOD, WE CELEBRATE THE 
ARTIST’S PLAY ON HISTORY, PROJECTION 
OF PUNK AND PIONEERING ACTS FOR 
CHANGE. WE LOVE YOU VIVIENNE.
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ADVERTISING:
– 2x Inside Front Cover DPS:  

$8,900 + gst
– 2x Hero Double Page Add’s  

$7,500 + gst
– 2x Hero Single Page Add (premium 

front of mag, in lieu of page 3): 
$5,500 + gst

– Double Page Editorial Feature: 
$5,900 + gst (MDV curated + designed)

– Double Page Add Placement: 
$5,000 + gst

– Single Page Editorial Feature: 
$3,900 + gst

– Single Page Add Placement:  
$3,000 + gst

J FILES: 
The existing TJM lifestyle feature, 
reimagined and commercialised.  

– Full Page: $1,500 + gst
– 1/3: $500 + gst
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RN

 UP TH
E

Electrifying new festival of sound 
and vision, Volume Sydney, is set 
to take over the Art Gallery of 
NSW this September/October. 
Offering up a proverbial feast 
for the senses, Volume Sydney 
is set to celebrate experimental 
music, film and performance 
throughout the 17-day run. 

Headlined by internationally 
renowned artists including 
Solange and Sampa the Great, 
attendees can expect a heady 
mix of experimental techno, 
indie rock, hip-hop, soul and pop 
musicians as well as boundary-
pushing filmmakers and cutting-
edge performances – all set 
against the breathtaking backdrop 
that is the Art Gallery of NSW.

On page 112, we speak with hair 
artist (and frequent collaborator 
of both Solange and Sampa the 
Great) Nikiwe Dlova and unpack 
her creative collaborative process 
as well as the importance of hair in 
art. Be sure to check it out. 

For more information on Volume 
Festival, visit volume.sydney  

VO
LUM

E

SHAMPOO STYLING

CONDITIONER TREATMENTS

Charli & Kate Hair Company 
have launched their own haircare 
e-comm store, tackling the online 
outsourcing of products head  
on, retaining retail business  
while offering clients a premium 
digital experience all at once.

"At Charli & Kate Hair, we're 
committed to providing our 
customers only the best when  
it comes to haircare. We only 
retail products that are tried  
and tested by our team of expert 
stylists, daily, and that place an 
emphasis on understanding 

clients’ unique hair concerns. 
We've built an online boutique 
store home to the highest-
performing haircare products  
so our clients can rest assured 
that they're getting the best 
possible solution for all their hair 
needs,” says Melissa Gorgievski, 
Founder and CEO of Charli & 
Kate Hair Company.

The online experience feels  
fresh and modern and is integrated 
with each of the company’s salon 
booking systems (Wollongong 
and Shellharbour). 
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SOLANGE PHOTO: IBRAHEM HASAN

TO
P 

LE
FT

: M
O

TH
ER

 O
F 

GO
D 

O
F 

TH
E 

PA
SS

IO
N

 C
RE

TE
, L

AT
E 

15
TH

 C
EN

TU
RY

RI
GH

T:
 R

O
YA

L 
DO

O
RS

 W
IT

H
 T

H
E 

AN
N

UN
CI

AT
IO

N
 A

LB
AN

IA
 O

R 
N

O
RT

H
ER

N
 

GR
EE

CE
, 1

6T
H

 C
EN

TU
RY

 O
N

O
UF

RI
O

S 
O

F 
N

EO
KA

ST
RO

 (A
CT

IV
E 

16
TH

 C
EN

TU
RY

Clients can read up and sign up to 
the latest in professional product 
innovation, keeping them informed 
and ahead of their haircare regime. 

“Customers can subscribe to 
ongoing delivery of any of our 
haircare products at a frequency 
that suits them. With the 
introduction of new customisation 
tools (and a quick hair quiz), 
customers can easily filter the 
extensive range of products by 
their hair type, concerns and 
budget ensuring they invest in the 
best, most effective formulas for 
their individual needs,” says Melissa.

Learn more at  
charliandkate.com.au/  
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Heaven, earth, and things between 
— three new exhibitions have 
arrived at Mona. From Jean-Luc 
Moulène’s long-awaited first show 
in Australia, to the museum’s first 
ever exhibition of entirely old art 
featuring a collection of icons, and 
a sensory simulation of a volcano, 
from musician and artist Jónsi 
(the one from Sigur Rós). 

Displayed alongside a selection  
of earlier works, Luc Moulène and 
Teams examines the relationships 
between material, form and the 
creative process; between art and 
industry; between artwork and 
observer. Acclaimed in his native 
France and internationally, Jean-
Luc Moulène presents four newly 
commissioned sculptural objects 
created using wax, metal, Triassic 
sandstone and timber from primeval 
Tasmanian underwater forests. 

Heavenly Beings: Icons of the 
Christian Orthodox World is the 
first exhibition at Mona comprising 
only old art and the largest ever 
showing in Australia of jewel-like 
icons and related treasures. 

More than 140 devotional objects 
depicting saints, virgins and other 
Christian holy subjects together 
reveal centuries of spiritual and 
aesthetic tradition. Charting a 
journey rich in universally human 
emotion, the exhibition intersects 
with Mona’s interest in what 
drives behaviour and the ultimate 
biological motivation for things  
we earthbound beings do.

“‘Visitors certainly need not  
be religious believers to enjoy 
the sheer beauty and emotional 
power of these artworks.  
While painting an icon may begin 
from an act of piety, the resulting 
object also lives as a work of art 
far beyond its original purpose,” 
says Mona curator Jane Clark.

Hrafntinna (Obsidian) invites 
visitors to encounter the cavernous 
depths of a volcano, created 
by Icelandic musician and artist 
Jónsi—the lead vocalist of band 
Sigur Rós. This is an immersive 
and sensory installation where the 
effects of music, sound and smell 
are experienced in near darkness. 

Visitors will be surrounded by 
almost 200 speakers emitting 
an array of frequencies and 
vibrations, along with a hymn-
like composition inspired by 
Icelandic choral music. The 
artist was inspired by the 
volcano Fagradalsfjall which 
erupted in Iceland in 2021 after 
lying dormant for nearly 800 
years and while he was stuck in 
America during the Pandemic.

Mona curator Sarah Wallace 
says, “Jónsi was compelled by 
the thought of experiencing this 
incredibly rare event. He wanted 
to recreate the phenomenon and 
capture the essence of what it 
might feel like to be deep inside 
the volcano, despite the obstacles 
of distance and logistics.”

All three exhibitions will open  
on Saturday 30 September  
2023 and run until 1 April 2024. 
For more information,  
visit mona.net.au  
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HOOKER AND YOUNG  
(GARY HOOKER AND MICHEAL YOUNG)  
FOR SCHWARZKOPF, UK

DEITIES

“Our chosen character was Amaterasu, 
Goddess of the Sun. Throughout history, 
in most cultures the sun deity was seen 
as an attractive, radiant, exultant figure. 
This fits our aesthetic perfectly and 
allowed us to create a look that was not 
only on brief, but represented the kind of 
texture and movement we love in long 
hair. The look was brought to life with 
incredible makeup and styling of golden 
shimmering tones and wet surfaces.”

CO
LO

UR
: S

CH
W

AR
ZK

O
PF

 B
LO

N
DM

E 
CL

AY
 L

IG
H

TE
N

ER
 +

 B
LO

N
DM

E 
BO

N
D 

EN
FO

RC
IN

G 
PA

ST
EL

 C
RÈ

M
E 

IN
 S

AN
D 

| S
TY

LI
N

G:
 S

CH
W

AR
ZK

O
PF

 S
ES

SI
O

N
 L

AB
EL

 
TH

E 
TE

XT
UR

IZ
ER

 +
 S

CH
W

AR
ZK

O
PF

 S
ES

SI
O

N
 L

AB
EL

 T
H

E 
PO

W
DE

R 
+ 

SC
H

W
AR

ZK
O

PF
 

SE
SS

IO
N

 L
AB

EL
 T

H
E 

FL
EX

IB
LE

 | 
RO

KI
T 

VI
N

TA
GE

 D
RE

SS
, V

ER
SA

CE
 S

H
O

ES

T
H

E
 J

O
U

R
N

A
L 

M
A

G
A

Z
IN

E
 | 

0
1

/2
0

2
3

86 87

Trust, adornment, precision 
and perfection. Four key words 
that shape our discussion with 
Detroit-based artist Tiff Massey, 
whose ‘I Got Bundles and I Got 
Flewed Out’ installation is on 
its way to display as part of 
the NGV’s Triennial. A trained 
metalsmith with an illustrious 
history in jewellery-making, 
her craft demands the same 
precision required in the care  
and styling of afro textured 
hair. Here Tiff discusses the 
importance of hair in black 
culture, the connection between 
hair and identity as well as the 
significance of trust between 
hairdresser and client.
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HAIR AT NEW 

TJ: What was your inspiration 
behind the piece on display  
for the NGV Triennial?

TM: I have a masters in 
metalsmithing, so my practice 
is heavily rooted in adornment. 
My interest in jewellery started 
at 16 with my introduction to 
the torch, and appreciating the 
importance of adornment in 
everyday life. As a black woman, 
how we adorn ourselves on a 
regular basis and what comes 
with having hair that can do 
architectural things. 

When I think about the journey 
of black hair, it really starts in 
adolescence. 

HEIGHTS

There's this nurturing, labour 
and care that comes with getting 
your hair braided. A length of 
time that as an adolescent feels 
laborious, but as we mature,  
we understand it’s a system  
of care, and care takes time. 

This was really the inspiration 
and process that led to this piece 
– thinking about adolescence 
where we're getting these gems, 
and how this translates into the 
protective styles of adulthood.  
The care remains, but in a 
protective sense. It's heavily aligned 
with what one feels when they're 
young, and having their hair done 
by a matriarch of the family (or 
someone that's older than them). 
They feel protected and cared for. 

TJ: Can you take us through the 
journey that led you to create 
this monumental piece?

TM: One of the origin points 
came from when I was performing 
music for the first time in Berlin, 
and I needed show hair. This was  
the first time I got my hair crocheted 
with additive hair. After the 
performance I saved that hair – 
it's actually one of the pieces  
that shows in the installation! 

From here, I started looking at hair 
and how it talks to hierarchy and 
status within traditional African 
hairstyles, and how that has 
translated through the diaspora.

I have 33 panels and 22 hairstyles 
that I have bundled and flown out 
(for Triennial). I left the blank  
parts within the piece for people 
to add their hair to the installation. 
The black and gold element 
signifies my mum’s blonde hair 
throughout my entire childhood.

TJ: What does the piece 
represent to you?

TM: It represents the diaspora, 
and black origins. It's a self-
portrait of every black woman 
but I wanted to make it personal 

through the colour profile (which 
is one that I wear myself today).

It’s a homage to the black woman 
and explores what the experience 
of black hair is and how this fits 
into the category of adornment 
and fine art. A lot of what this 
piece represents is heavily rooted 
in history, but also representative 
of my everyday experiences.

TJ: What was the process in 
creating the installation?

TM: Firstly, I had to ask for  
help from someone I trusted.  
The thing with black hair is, 
you have to be confident the 
outcome is going to be the  
same (as if you did it yourself). 
Hair is so significant within our 
culture, and so the only person 
I could trust was my personal 
hairstylist to help achieve the 
pieces. It was how I was able to 
achieve the lengths, braids and 
even certain styles, and to then 
have someone to consult – to 
ask, what is missing?

Just like a barber, it's all about 
labour and the hand. Mostly, it’s 
all about care. I really love things 
to be pristine because I have 
a jewellery background, and in 

jewellery everything has to look 
perfect. Just like black hair.

TJ: You've spoken quite extensively 
about hair as an important 
extension of one's personality 
and how they represent 
themselves to the world.

TM: It’s so much more than 
personality. It can unlock, you 
know, an alter-ego. Based on the 
research I've done, historically 
it's about wealth. If you notice, 
every wealthy black woman does 
not damage her natural hair. She 
protects her crown so, therefore, 
they're called protective styles. 
Our manipulation of hair shows 
we've given value to it. Other 
than that, it's just fuc*ing hair.

TJ: From a physical standpoint, 
this is a huge piece of art. How 
long did it take you to complete? 

TM: I was rushing to the end! 
I kept asking what was missing, 
which – at the end of the day 
– is almost like saying, who is 
missing? Who is missing from the 
conversation? So, that’s why the 
blank spaces are incorporated,  
to include other people.  

PORTRAIT OF TIFF 
MASSEY PHOTO: 
COREY JOHNSON

TIFF MASSEY I GOT 
BUNDLES AND I GOT 
FLEWED OUT 2019 
KANEKALON, PLASTIC 
BEADS, AND COWRY 
SHELLS ON CANVAS 

264.1 X 1252.2 CM 
© TIFF MASSEY 
COURTESY OF  
THE ARTIST

" WHEN I THINK ABOUT 
THE JOURNEY OF BLACK 
HAIR, IT REALLY STARTS 
IN ADOLESCENCE." 

RATES
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